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Our objective

The purpose of this project is to work in partnership with government ministries, civil society

and other non-government organizations (e.g. multi-laterals, youth, population and development
networks) in Kenya, Tanzania, Nigeria and Senegal to co-create a unified narrative, communications
and advocacy content that can help increase multi-sectoral action taken to achieve the

Demographic Dividend.
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UNFPA

Ministry of Finance and Planning
Ministry of Labour, Employment and
Development

Ministry of Education

Ministry of Labour

Institute of Rural Development
Planning

Agricultural non-state actors forum
African Youth and Adolescent
Network (Afrivan)

Advanced Family Planning
National Bureau of Statistics

John Hopkins University, School of
Health

School of Economics & Population
Studies Center, University of Dar es
Salaam

NCPD - Nation Council for Population
and Development

Kenya Institute for Public Policy and
Research

Federation of Kenya Employers
Ministry of Health

Ministry of Education

Organization of African Youthin
Kenya

Population Studies and research
institute (PSRI), University of Nairobi
JHPIEGO - John Hopkins University
AUC

African Woman and Child features
journalist

Ministry of ECconomy and Finance
UNFPA Senegal

Reseau Siggil Jigeen

Direction du Development du
Capital Humain (DDCH)
Infrahealth

OFBD communications agency
GEEP - Le Groupe pour I'Etude et
I'Enseignement de la Population
Ministére de la Femme, de la Famille
et de I'Enfance

The Islamic Cultural Centre of Burkina
SWEDD - Sahel Women's
Empowerment and Demographic
Dividend Project

Youth Network in Population and
Development of Senegal

Civil Coalition for Family Planning
Direction du Development du
Capital Humain (DDCH)

Centre for Research in Applied
Economics and Finance (CREFAT)
Centre for Research in Applied
Economics and Finance (CREFAT)
National Agency for Statistics and
Demography

The Human Capital Development
Directorate

UNFPA

Federal Ministry of Education

Federal Ministry of Health

Afe Babalola University

Economics Department, University of
Ibadan

One Nigeria

ActionAid International

International Youth Alliance for
Family Planning

National Population Commission
Albright StoneBridge

FHI360

AFRYPOD - African Youth Inifiative on
Population, Health and Development
Forward Africa

99.5 Wazobia FM Abuja radio

HACEY Health Initiative

HRH Dr. Haliru Ndanua Yahaya, Tribal
Leader

AUC

Africa 2.0

Path Finder




Key Insights



Key barriers

Concept not cause

klng ’rogether Macro benefits have
dlfflc, k limited/appeal




The generation that will fransform Africa
KEY THOUGHT has already been born.




This key thought allows us to:

1. Turn a dry concept in to cause that people want to fight for (youth opportunities).
2. Force emotional engagement with the issue by humanizing it, focusing on quality not quantity.

3. Drive urgency to act now for change that is absolutely possible, but not inevitable.






5 key messaging pillars to tell our story

Purpose 1. Incentivise 2. Humanize 3. Explain potential 4. Add jeopardy 5. Stress urgency
Explain that the Demonstrate that Explain that the Raise awareness that | Make it clear that
Demographic prosperity is built by reason the future of this huge wave of Kenya is at a turning
Dividend is the one household at a this young couple young people is point. The decisions
exponential time by telling a story | matters so much is going to change we make today will
economic growth of a young couple because young Kenya. The Youth determine tomorrow.
that comes from a and how investment people make up such | Impact will happen,
country restructuring | across 4 pillars a high percentage of | for better or worse.
its population, so that | dramatically the population. They
more people are improves the future of | are the best

Message | contributing to the their family for unftapped resource

economy than
dependent on it.
Country after country
has lifted itself from
poverty to prosperity
in this way.

generations to come.

we have to achieve
the Demographic
Dividend.




How we’'re re-framing the pillars

Here's how we have moved the conversation on from the Demographic Dividend for each area of action:

Education Health

Giving access to education Equipped for success Increasing productivity Protecting the family
Giving kids access to schools and stopping them Accessis only half the battle. Health is a means to sustain a strong workforce The family is an institution in African life. Prosperity
from dropping out. We need to give young people the skills to fulfil and drive macro-economic growith. begins with families made strong and healthy by

good nutrtion, healthcare and the ability to fime

their potential and succeed as productive adults
and space births.

in the 21t Century.

Employment Governance

Job avdilability Fulfilling potential Inputs Ovutcomes
Unemp\oqun‘r _ro‘res and macro-economic Turning passion and energy info prosperity. Focus on the institutions and practices of Building a country where young people want to
condifions. Thinking of young people as Supporting entfrepreneurs and employers, as well democracy and governance. live and participate, and where their ambitions

are supported.
Reducing the potential for brain-drain.

employees as employees.
Focusing on formal and informal sectors.




Creative & Toolkit Assets



Toolkit development

We're developing a communications toolkit with unbranded, open source content that partners
can use for their own advocacy efforts. This will include:

- Anintroductory film

- Key visuals, posters and banners
- Social media assefs

- PPT decks

- Leaflets and A4 leave-behinds

-  Case studies



Master

_ THE GENERATION
[ WILL TRANSFORM
:NYA HAS ALREADY
/ BEEN BORN

.
N |
5

70% of our population is under 30: young,

passionate adults who want be part of a

beeming economy and make a quantum
"leapin their quality of life.

If we can make sure theyre healthy,
educated, employed and supporfed by
good governance, therell be no
stopping us.

Fact: Country affer country has lifted
itself from poverty to prosperity in this way.
It's part of achieving the ‘Demographic
Dividend'.

Now is Kenya'’s turn.

@ KENYA IS READY




Posters & Social Assets

Vo

GIVEN THE CHANCE,
OURYOUTH CAN
TRANSFORM

OUR COUNTRY

~

N

THE FAMILY IS OUR
GREATEST ASSET.
LET'S PROTECT IT

\

YOUTH ARE
OUR N°1 UNTAPPED
RESOURCE

OUR YOUTH HAVE
THE PASSION. LET'S
GIVE THEM THE SKILLS

=




Posters & Social Assets

-

\

GIVE OUR GIRLS THE
CHANCE AND THEY'LL
TRANSFORM THIS
COUNTRY

4 “
EVERY FAMILY

DESERVES THE CHANCE
OF A DIFFERENT FUTURE

f, o




Leaflets & Leave Behinds

OUR YOUTH WILL\

TRANSFORM KENYA -
AND HEALTH IS KEY.

Right now, there's a historic opportunity fo fransform Kenya and make
nmmmmmmwmimumwmmls
inifs forfies, some esfimates show GDP per capifa in Kenya couid be 11 fimes
higher by 2050. Hundreds of millions of our people could enjoy a new life of
plenty.

«are Kemya's greatest untapped natural resource. Today, 70% of
meulmylsum!elw nndMelmumbasuengNmsmnewwed

m\nw
lwmmmmmsmbmnﬁmmumlmum
wave of productive adults and heaithy families, building self-elince and

reducing dependency, we will unieash a new era of prosperity uniike anything
Kenya has ever known. We call this the Youth Impact”.

However, if we fail fo do the right things, this huge wave of youth

i
‘the fofal population was below 30 years old. Lack of economic opporfunily is a
e BETTER HEALTH CAN TRANSFORM KENYA
become shuck in a cycle of poverly and dependency, unable fo give their
limited schooling and lack of opportunifies, then the stability and future
prosperity of Kenya will not live up fo its full potential.

To achieve this Youth Impact, we must improve our young people’s health.

ith is everything. Without good heatth, our youth
‘cannot have productive and healthy lives. Without good health, young people
cannot succeed in school and work.

Improved healthcare and the right nutrition fo young children @  Kenya urgently needs to increase its fight against deadly Family Planning increases prosperity.
can ensure a better future. diseases

We must deliver crucial health enablers like good nutrition, sanitation,
preventit
Delivering these things will ensure millions of young people can live heonny
‘productive fives.
The generation that will fransform Kenya has aiready been born.

KENYA IS READY

J s ;. ' = C ! WHAT TO DO

Key Objectives to Prioritize

ﬁming and spacing births increases schooling attainment
and life expectancy.

Providing children with the right medication will lead to
greater prr»ducnwrv within the workforce
hildren

found ot www. DDCommunications.org




PPT

THE GENERATION THAT
WILL TRANSF(Q
HAS ALREADY

AND THEIR NUMBERS ARE

KENYA MUST TAKE SIMULTANEOUS ACTION TO ENSURE:

Families are an institution
in Kenyan life. Prosperity
begins with healthy
families.

We

HEALTHY
FAMILIES

must help families and

provide them with: pe

Good nutrition
Sanitation .

Basic healthcare
Resources to prevent
physical viclence and
mental health

EDUCATION FOR
THE 21st CENTURY

Ensure youth can go to
school, stay in school, and
get the skills fo succeed in
the 21* century

We must help our young
ople:

Go to school

Stay in school

Learn the skills to succeed
in the 21st century—
including STEM education

WORK
03 OPPORTUNITIES

Give our youth the chance
to be employees — but also
employers

We must grow:

* Young entrepreneurs,
employers & employees
in both the formal and
infermal sectors

We must invest in:

«  Physical infrastructures,
like roads, ports and
factories matched by
investments in skilled
workers

INCLUSIVE AND
ACCOUNTABLE
GOVERNANCE

Ensure we have a
government that makes
Kenya a countiry our youth
want to be part of

We must create:

A country young pecple
want to be part of.

From strong public
services to respect for
human rights

A transparent,
accountable
government must support
young people in their
ambitions



Case Study 1.

Documents the steps taken by Malaysia to reap the demographic dividend,
serving as an example of a country that was able to transition itself from a lower
iIncome to a middle-income country between 1970 -2016.

Case Study 2:

Provides guidance on how advocates can demonstrate that the demographic
dividend aligns with existing national development plans and strategies.
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